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INTEGRATED AGRIBUSINESS WITH LEADING BRANDS Last updated April 2018 |

IndoAgri is a diversified and integrated agribusiness group with leading brands. Our principal activities span research & development, oil palm
seed breeding, oil palm cultivation and milling, in addition to refining, branding and marketing of cooking oil, margarine, shortening and other
palm oil derivative products. Today, the Group has garnered leading market shares in the Indonesian branded cooking oil (Bimoli) and
shortening & margarine (Palmia) markets. The Group also engages in the cultivation of other crops such as rubber, sugar cane, cocoa and tea.

Output Refining Products

Oil Palm —
Plantations Palm Oil Mill

Plantation Estates Number of Mills Mills Production Annual Capacity  Finished Products
Planted : 300,387 ha 6 in Riau (000 MT in FY17) 1.4m MT Cooking oil, Margarine &

8 in South Sumatra Crude Palm Oil : 842 Shortening for Industrial and
Fruit Brunches (FFB) 4 in North Sumatra Palm Kernel  : 205 consumer segments

Annual Capacity: 6.8m MT 8 in Kalimantan

Annual Capability
33m seeds

COMPETITIVE STRENGTHS PLANTATION MATURITY PROFILE

= One of the largest oil palm plantations owner in Indonesia

= Owns a large variety of mother palms with the capacity to produce up to 33m
high quality seedlings

= Established R & D program for oil palm breeding, with modern technology
and highly qualified personnel

= Leading market share in Indonesia branded cooking oil and margarine
markets

= Extensive distribution network of distributors and direct sales channels, as
well as local and national distributors serving retail outlets across Indonesia

248,515 Ha

2018 — STRATEGIES AND EXPANSION Himmature m4-6 years M7-20 years M= 20 years

Plantation

= Expansion of milling facilities - target completion of a 45MT FFB/ hour mill in CPO PRODUCTION
Kalimantan in 2019.

= Replanting of 3,000 ha of older palms in North Sumatra and Riau.

= Started the construction of the chocolate factory in November 2017, with 956 1,002
commercial production scheduled for 2019. 833 842
= Expansion of sugar operations with the 50% investment in 2nd sugar and
ethanol mill with 1.8m MT of cane crushing capacity in Brazil, together with
6,048 hectares of land. Target to bring the new mill into operation in 2020,
after completing the necessary cane plantings.
Edible Oils & Fats 184

= Expansion of Surabaya refinery is now completed and in operation,
increasing CPO refinery capacity by 300,000 MT per annum.
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FINANCIAL HIGHLIGHTS FINANCIAL POSITION
(Rp’ billion) 3M18 3M17 g'; (Rp’ billion) 31-Mar-18 31-Dec-17
Revenue 3,190 4,375 (27%) Cash 2,883 2,930
EBITDA @ 617 959 (36%) Total Debt 10,745 10,530
EBITDA % 19.4% 21.9% Net Debt 7,862 7,600
Operating Profit 261 618 (58%) Total Assets 38,017 37,415
Attributable Profit 50 171 (71%) Total Equity (incl. MI) 21,459 21,423
@ Earnings before the effects of forex and changes in fair value of biological asset Net Debt / Total Equity Ratio 0.37x 0.35x
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oaer | ot s | uni | orynusver | unie| ory rusber § unit| suger can
SImMP 14 4,239,000 - - - - 2 2,160,000 5 1,425,000
Lonsum 12 2,565,000 4 42,720 3 11,100 - - - -
CMAA - Brazil - - - - - - 1 3,800,000 - -
Group 26 6,804,000 4 42,720 3 11,100 3 5,960,000 5 1,425,000
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